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and Its related side effects.

* Responses were collected using the
RedCap system and analyzed with
Excel and SAS software.

 Participants were categorized into high
and low consumers based on their self-
reported weekly caffeine intake, and
these two groups were compared.

* High consumers were those who drank
two or more caffeinated products per
day on average. Low consumers were
those who drank one or less
caffeinated products per day.
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Table 1. Survey results based on the responses of 128 individuals.

Low/No Caffeine Consumption High Caffeine Consumption

Headache Frequency

Figures 2-3. Reported insomnia and headache frequencies in low consumers
and high consumers.

* The study results indicate that most caffeine users consume a combination of caffeinated products for
stimulation.

* Regular coffee was the most commonly consumed caffeinated beverage among high caffeine consumers,
yet it was the least preferred product among low consumers.

. Chi square was used to determine * There was no g_lgntlflcatnht o:n;fetrence In thehnumlloder of h(t)_urst stut?]led be:yvete_n hl?h an(]JcIfIc_)w caffeine
statistical difference between the high consumers, indicating that future research could investigate other motivations for caffeine use.

consumption group and low » Assessment of food preferences is ongoing and may reveal potential links to caffeine intake levels.
consumption group. * As more survey responses are collected, additional trends and significant findings may become apparent.
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